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Create prototypes
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Why prototype?

» To receive user evaluation & feedback

- Stakeholders can see, hold, interact with a prototype more easily than a document or a
drawing

« Team members can communicate effectively

* You can test out ideas for yourself

* |t encourages reflection

* Prototypes answer questions and support designers in choosing between alternatives
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Different types of prototypes

Experience using technology Interaction with people

Process or system
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Prototypes in project life cycle

Prototyping: build to think

HIGH
Resslution
LOW | |
Inspiration | Development | Validation
for self for team for others
PHASE OF PROJECT
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Fidelity of a prototype and when to use it

test the full spectrum of
dynamics of the completed
solution

analyse it for functional,
Medium Fidelity visual and experience
purposes

final selling of ideas

Use sketchapp

Low Fidelity
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* Need to test many Ex Elsttionie
assumptions * Look closer to final solution
* Use paper & pencil « Early assumptions already F o
tested and validated e ﬁ
* Refine the execution of g e
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« Use balsamiq application, @
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Design Thinking Experts

Example of low fidelity prototype for a mobile app
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Design Thinking Experts

Create a prototype
<

Expe ‘encePoint @
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Anpioupyia TTPWTOTUTTOU YIA TNV I0£0 COG
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AplepwoTe OxI TTEPIccOTEPO aTTo 30 sec yia va
TTEPIYPAWETE TNV 100 OAGC TIPIV EEKIVAOETE va
oxedlalete

2 XEOIAOTE TOV XPNOTN 0€ KABE TETPAYWVO KAl TTWG

aAUTOG OAANAOETTIOPAG HE TNV IOEQ 0OC
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Design Thinking Experts

Experiments
FRAME GATHER
A QUESTION INSPIRATION
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Design an experiment

DESIGN THINKING INNOVATION PROCESS

FRAME GATHER SYNTHESIZE - GENERATE MAKE IDEAS

A QUESTION INSPIRATION FOR ACTION . IDEAS TANGIBLE
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10 BApa: xedialovrag Eva lMeipapa

[MpIv ETTEVOUCETE APKETO XPOVO KAl TTOPOUG OXEDIACTE KAl EKTEAEOTE EVA TTEIPAPA, VIO VA EAEYEETE

Kata 1Té00 gival emOuunTtA, Blwaoiun f QIKTA N 10€a 00G.

Odnyieg

1. ApXIK& evTOTTIOTE TNV PETABANTA TTOU BEAETE va TEOTAPETE: TO
TTPWTOTUTTO Ba TTPETTEI VA ATTAVTA UIQ CUYKEKPIMEVN £PWITNON,
TT.X. TTOIQ €ival N VEX CUNTTEPIPOPA TOU XpNOTH, OTNV OTToId
oTnpiceTal n 10€a Jag;

2. KrioTe éva Treipapua e Tov user oto JuaAd oag: Ti BEAoupe va
TEOTAPOUUE; TI CUPTTEPIPOPESC AVANEVOUE;

3. AtreuBuvbeite o mainstream users & extreme

EXper\é
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Design Thinking Experts

BaoIKEC APXEC TTEIPANATWYV

XAMHAOQOY PIZKOY
AleCayeTal e Eva ao@aAEG
QKPOATHPIO, JE EAAXIOTO
KOOTOG (KOTEUBUVTAPIO

ypauun: Katw ato 100 eupw).

PHFOPO & EYKOAO

EUKoOAO 0TnV KaTAOKEUN, EUKOAO OTN
dlaxeipion (KATeubuvThPIa YPAPUN:
1wpa).

FENNEZIOYPIO

Me oTOXO Va aTTavTroEl O€ dia
€pWTNON TTOU Ba AvaTTTUEEI
10€0.
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20 BApa: Aievépyela lNMeipaparog

Odnyieg

» EmmoKeQTEITE TOUC USErs/TTEAATEC KAl APROTE TOUG VA
TTEIPAMPATIOTOUV PE TO TTPWTOTUTIO

* AQNOTE TOUG VA JIANOOUV YIA TNV EUTTEIPIA TOUC

« KavTe epWTAOCEIC:
= [aTi auto (Oev) Ba douAcue yia eo€va;
= [le¢ you TTWG auTd o€ KAVEl va VIWBEIS; lMNari;
» ATTQVTAOTE TIC EPWTAOCEIC ME EPWTNOEIC (TT.X. «TI VOMIZEIC OTI KAVEI QUTO;») @
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ATTOAOYIOHOG TTEIPAMATWYV

TiLtoug dpEOE N Bpnkav Emotkodountikn KpLTLKr']

agloonueiwto TL8€V QPETE Kkt Ba
UImopoUCE Vo KAVEL TNV LOEa
OKOUN KOAUTEPN

Epwtnuatikd nou |6€€C¢ (wg mpog tv Avon)
npogkuav amno To TIou Ttpogkuav amo To -_—
Telpapa, avodopLka Ue TElpapa f mapouvcioon @
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Present outcome of a DT project

 What is the impact we believe we can create (the expected
outcome, and business result)

* Whatis the idea

 What are the insights that informed the idea

 Here is what evidence has taught us and why we are confident we

can create this impact (experiments)
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